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SECTION 1: Entry Details 

Entry Title: 

Entrant Organisation: 

Client Organisation: 

Contact Person: 

Email: 

Phone: 

This template is for illustrative purposes only to assist you in preparing your submissions. 
Entries can ONLY be submitted online via www.mediaawards.ie 

A successful social media strategy 
involves deep understanding of 
target audience(s) segmentation, 
appropriate channel selection, 
development & activation engaging 
content, and most importantly, clear 
objectives to define success. For 
success, it is critical to set clear goals, 
track results, and adapting the 
approach based on data, whilst 
building a community around your 
brand. 

This category rewards the 
application of symbiosis between 
creative thinking to and audience 
understanding behaviours. It is 
critua the interplay of the social 
media channels and all branded / 
creative assets / influencers within a 
successful campaign. The entry can 
cover any aspect of activity that is 
exclusive to social channels only. 

Campaigns must have been active
in the Republic of Ireland and/or
Northern Ireland between Jan 1st 
2024 and March 14th 2025
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CRITERIA WEIGHT WORD COUNT 

Executive Summary 200

Background 100 

Strategy / Creativity 20% 150

Insight / Audience Segmentation 30% 200 

Execution /Social Channel Mix 20% 150

Results 30% 200 

TOTAL 100% 1000
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